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EU news in Japan
Nikkei Shimbun

• Lar gest  c i r cul at i on f or  
a dai l y busi ness 
newspaper  wor l d- wi de

• 4t h l ar gest  paper  i n 
Japan

• “ most  educat ed and best  
pai d r eader s”



EU news in Japan
Volume of EU items in business news
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EU news in Japan
Evaluation of EU representation 

in business news
positive

9%
negative

3%

neutral
88%



EU news in Japan
Foci of domesticity in 

business news

EU 30%

Local 
30%

3rd
 40%
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EU news in Japan
Intensity of EU representation in 

business news

57

50

56

39

0 20 40 60

July

August

September

October

secondary
minor
major

Number of 
articles



EU news in Japan
Business news

• 59% of  t he ar t i c l es show onl y a 
br i ef  ment i oni ng of  t he EU 

• 30% of  t he ar t i c l es pr esent  EU i n 
t he Japanese cont ext ,  40% i n 
cont ext  wi t h a 3r d par t y,  or  30% 
i n EU Cont ext .  

® EU r ef er ences ar e most l y mar gi nal  
i n EU news ar t i c l es 

® EU cover age i n Japan i s l i mi t ed i n 
pol emi c por t r ayal s of  t he EU



EU news in Japan
EU as a business/financial hub?



EU news in Japan
Leading actors in business / 

finance news

• Germany is the 
most visible actor 
among EU member 
states (30%)

• Germany + UK +
France=67%

• News topics: ECB, 
interest rates, strong 
Euro

other
23%

Slovenia
4%

Spain
4%

30%

Britain
24%

France
13%

Germany



EU news in Japan
Framing business/finance news

trade
23% business

finance
60%

industry
10%

state of 
economy

4%

other
2%



EU news in Japan
Evaluation of the in business/finance news

negative
1%

positive
9%

neutral
90%

• 90% of articles related to 
business/finance are 
neutral

• Positive articles  refer to 
the EU as model for 
economic integration in 
East Asia



The EU in Asian Public 
Opinion -

selected findings of the 2006 EU 
perceptions project

JapanJapanMartin Holland and Christian Schneider

“The EU Through the Eyes of the Asian Media”
Workshop and 2nd ESiA Advisory Group Meeting, 

Hong Kong 11-13 December 2006

European Studies in AsiaEuropean Studies in Asia



Q1 Which overseas countries or regions, you think, are
the most important partners for Japan?



Q2 How important to Japan’s future do you 

consider the following regions are, on a scale of 1 to 5…



Q3 When thinking about the term ‘the European 

Union’, what three thoughts come to your mind?

Japan Survey
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Q4 How would you rate the state of the relationship between
Japan and Europe/ the European Union (EU)?



Q5 On a scale of 1 to 10, where 1 is no impact at all & 10 is a 
huge impact, how much impact you think the 

following will have on Japan in the near future?



Q10 How often do you access media 

for foreign news?



Q11 Which of the following ways do you get the 
most information about the EU?



Q12 Which papers provide you with news 
about the EU?



Q13 Which TV news programmes provide you 

with news about the EU?



Q14 Between September 10-11, 2006, the 6th 
Asia-Europe Meeting (ASEM) was held in Helsinki,  
Finland. On a scale of 1 to 5, where 1 is "not at all" 
and 5 is "extensively", to what extent did you follow 

the coverage of this meeting in the news media?



Q15 How often do you discuss Europe/ EU 

related issues with your family and friends?



Q16 How often do you discuss Europe/EU related 

issues with your colleagues at work?



SummarySummary
Popular Newspapers

• 1256 items collected
• 210 items/month (7 items/day across 5 press outlets)
• Dominant focus of domesticity: 3rd-party focus
• Focus of Centrality: Minor
• Evaluation: Neutral-positive
• Economic Giant (Trade)… but also an emerging
• Active Political actor (externally, third countries)
• Yet, images vary in different parts of the region

TV
• Except in China, EU is almost invisible…
• 3rd party focus, neutral and minor
• International political actor focus
• Javier Solana the EU’s “face” on TV and in Press



Thank you.


