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Comparative Analysis and Synthesis of Findings

Natalia Chaban

‘extended and extendable frontier in the field of political communication’

J. Blumler et al. (1992) Comparatively Speaking: Communication and Culture across Space and Time: 3

‘open up new and rather exciting subjects for investigation’

P. Lazarsfeld (1976) ‘The Prognosis for International Communications Research’: 487
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European Studies in Asia

prioritize the theory

ensure vigorous sampling procedures

execute rigid control over systematic data collection and processing
clearly identify parameters of comparison

recognize a dual nature of international communication (a process
and a product)

T. Chang et al. (2001) ‘Comparing Nations in Mass Communication Research,
1970-97: A Critical Assessment of How We Know What We Know’
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» Degree of centrality

*major // minor // secondary

* Focus of domesticity

e Frame

e Actors

shome // EU // 3" party

epolitical // economic // social //lenvironmental

*EU member states // EU candidate countries // leaders //

institutions // officials // citizens
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 the importance of countries (in terms of population and
gross national product);

* their proximity (geographical, commercial, and cultural) to

the country of news origin

J. Westerstahl and F. Johansson (1994) ‘Foreign News:
Values and ldeologies’

strade volume;
sthe presence of international news agencies;
emilitary and political clout;

emajor incidents
D. Wu (2000) ‘Systemic Determinants of International
News Coverage: A Comparison of 38 countries’



Visibility and Dynamics ’e
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Dynamics
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Business English-language
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Focus of Domesticity
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Degree of centrality
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“EU as a political power”

Business English-language
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Media frames of the EU’s actions

as an external political actor




The mot visible actors in the frame

“EU as a political power”



The mot visible actors in the frame

“EU as an economic power”



“EU as a social affairs actor”

actions in social legislation;

In the public health arena;

IN support of research and science;
In education;

multicultural and ethnically diverse
place



“EU as an environmental actor”

e the EU environmental

e EU’s role In

e EU consideration of the



Some Public Opinion
Comparative Perspectives...

Martin Holland



Most Important Overseas
countries regions for ...

In Future

1st place EU rank
Thailand China 5th China 5th
Hong Kong | China 5th China 5th
Singapore China 6th China 5th
Korea 4th China 4th
Japan 6th 4th




the state of the relationship with the EU ....

Improving | Steady | Combined Worsenin | DK
% % positive % g %
%

Thailand 31.4 53.8 85.2 6.8 8.0

Japan 11.2 74.2 85.4 2.0 12.6

Hong 14.2 71.8 86.0 1.0 13.0
Kong

Singapore 21.8 67.5 89.3 1.0 9.7

Korea 30.0 63.8 03.8 2.8 3.4




Individuals with Personal/ Professional

EU Member State links

NONE 1st 2nd 3rd
(%) (%) (%) (%)
Hong Kong 43.8 UK Germany France
44.9 22.5 18.3
Thailand 51.8 UK Germany France
33.2 22.3 21.8
Korea 54.0 UK Germany France
26.5 22.5 20.0
Singapore 56.3 UK Germany France
32.5 14.5 13.8
Japan 66.5 UK France Germany
14.5 9.3 8.8




Regularity of Access to Foreign News

Daily Several Combined |Once |Rarel [ Never
(%) days a “regular” aweek |y (%)
week (%) | (%) (%0) (%0)

Thailand 45.0 30.8 9.4 12.0 |2.8
Korea 32.8 40.5 13.0 11.2 |2.5
Hong Kong |42.5 29.2 14.3 10.0 |4.0
Singapore |46.5 21.5 12.2 15.0 (4.8
Japan 31.0 36.2 11.5 11.8 [9.5




Preferred Media for Accessing EU News

TV Papers | Internet TV Radio

News programs

(%0) (%0) (%) (%0) (%)
Korea 94.8 93.0 69.0 20.0 9.0
Thailand 98.3 92.1 55.5 34.8 18.3
Hong Kong 99.3 97.8 49.0 30.8 28.8
Singapore 98.5 98.0 58.8 27.0 24.5
Japan 95.3 78.0 48.0 27.8 7.0




Extent of following coverage of the Sept 2006 ASEM

meeting in the news media...

Unaware | Not at Combined | Moderate | Substanti
of all negative (%) al
Meeting (%) (%) (%)
(%)
Korea 6.8 7.5 14.3 62.7 23.0
Hong 12.2 16.8 29.0 59.0 12.0
Kong
Thailand 7.0 25.0 32.0 51.3 16.8
Singapore | 20.2 22.8 43.0 47.0 10.0
Japan 21.8 27.0 48.8 44.7 6.5




Dominant “EU images” responses ...

Korea European Euro Individual Exceptionalism
union, countries / problems
Integration

Thailand | Individual trade Euro
countries

Hong Euro trade European Individual

Kong union, countries

Integration

Singapore | European Euro Individual
union, countries
Integration

Japan Euro European Individual Disparities/

union, countries unfairness

Integration




