
Comparative Analysis and Synthesis of Findings

Natalia Chaban

‘extended and extendable frontier in the field of political communication’
J. Blumler et al. (1992) Comparatively Speaking: Communication and Culture across Space and Time: 3

‘open up new and rather exciting subjects for investigation’
P. Lazarsfeld (1976) ‘The Prognosis for International Communications Research’: 487



prioritize the theory

ensure vigorous sampling procedures 

execute rigid control over systematic data collection and processing

clearly identify parameters of comparison

recognize a dual nature of international communication (a process 
and a product)

T. Chang et al. (2001) ‘Comparing Nations in Mass Communication Research, 
1970–97: A Critical Assessment of How We Know What We Know’



Characteristics for comparison

FORMAL CONTENT

• Volume

• Dynamics

• Sources

• Degree of centrality
•major // minor // secondary

• Focus of domesticity
•home // EU // 3rd party

• Frame
•political // economic // social //environmental

• Actors
•EU member states // EU candidate countries // leaders // 

institutions // officials // citizens



Visibility factors

• the importance of countries (in terms of population and 
gross national product); 

• their proximity (geographical, commercial, and cultural) to 

the country of news origin
J. Westerståhl and F. Johansson (1994) ‘Foreign News: 

Values and Ideologies’

•trade volume; 

•the presence of international news agencies;

•military and political clout; 

•major incidents
D. Wu (2000) ‘Systemic Determinants of International 
News Coverage: A Comparison of 38 countries’



Visibility and Dynamics
(average no. of new items per month)
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Dynamics
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Sources
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Sources*
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Focus of Domesticity
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Degree of centrality
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Frames
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“ EU as a political power”
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Media frames of the EU’s actions 

as an external political actor



The mot visible actors in the frame 

“ EU as a political power”



The mot visible actors in the frame 

“ EU as an economic power”



“ EU as a social affairs actor”

• actions in social legislation; 
• in the public health arena; 
• in support of research and science; 
• in education; 
• multicultural and ethnically diverse

place



“ EU as an environmental actor”

• the EU environmental regulations for 
industries;

• EU’s role in global environmental policy 
making;

• EU consideration of the social effects of 
the environmental cataclysmic changes



Some Public Opinion 
Comparative Perspectives…

Martin Holland



Most Important Overseas Most Important Overseas 
countries regions for countries regions for ……

4thChina4thUSAKorea

4thUSA6thUSAJapan

5thChina 6thChina Singapore

5thChina 5thChina Hong Kong

5thChina 5thChina Thailand

EU rank1st placeEU rank1st place

In FutureCurrently
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